
Designated Area of  Concentrat ion:  Digital  Communicat ions & Creat iv i ty

A u g u s t  2 0 1 0  -  M a y  2 0 1 2  |  A m e s ,  I A

A D V E R T I S I N G  B A  @  I O W A  S T A T E  U N I V E R S I T Y

Dissertat ion:  “An Explorat ion of  the Factors That Make Advert is ing Content Go Viral  on Social  Media”

S e p t e m b e r  2 0 1 3  -  N o v e m b e r  2 0 1 5  |  E d i n b u r g h ,  U K

C R E A T I V E  A D V E R T I S I N G  M S C  @  E D I N B U R G H  N A P I E R  U N I V E R S I T Y

E D U C A T I O N

• Partner with agencies (e.g.  DigitasLBI ,  Whitespace,  STV Creat ive,  ikona)  to create memorable

content for  brands including;  Ugg Austral ia ,  Honda,  Danone, React Native EU, Molton Brown, 

Mary’s  Meals,  Highland Spring,  Innis  & Gunn and Glenl ivet

• Guide branding and content creat ion  for  a wide array of  smal l  to mid-s ize companies f rom 

var ious categories (e.g.  beach luxury,  home decor,  health & wel lness,  tech,  eyewear,  yoga,  

accounting,  automotive,  internat ional  business matchmaking,  construct ion management,  music,  

recreat ion,  off ice equipment supply,  f i re department and more)

J a n u a r y  2 0 1 2  -  P r e s e n t  |  I A ,  U K ,  S a i p a n ,  I L ,  F R

C o p y w r i t e r  &  C r e a t i v e  @  F r e e l a n c e  |  D i g i t a s L B I ,  W h i t e s p a c e

• Designed and prototyped storytel l ing,  scr ipt  and social  content

• Led product ion monitor ing to ensure consistency of  experience,  content and brand voice

• Wrote copy for  c l ients in an array of  sectors including automotive,  technology,  eco-fr iendly 

chemical ,  biopharma, home security ,  automotive,  food, . . .

•  Managed creat ive accounts,  met with c l ients to discuss their  object ives,  wrote the project

br ief ,  developed the creat ive concept then worked with the design team to br ing the idea to l i fe

D e c e m b e r  2 0 1 5  -  D e c e m b e r  2 0 1 7  |  G r e a t e r  C h i c a g o  A r e a ,  I L

C o p y w r i t e r  &  C r e a t i v e  M a n a g e r  @  B e e l i n e  C o m m u n i c a t i o n s

• Wrote scr ipts for  v ideos to populate a social  media channel  with more than 14 mi l l ion fol lowers

• Edited and owned the scr iptwrit ing for  v ideo content in Engl ish

• Identi f ied emerging internet trends and par layed the f indings into react ive storytel l ing content

• Pitched and developed new ser ies ideas and feature concepts with the editor ia l  team

S e p t e m b e r  2 0 1 9  -  M a y  2 0 2 0  |  P a r i s ,  F r a n c e

C o n t e n t  W r i t e r  @  J e l l y s m a c k  ( C o n t r a c t )

• Create persona-specif ic  market ing emai ls ,  landing pages and social  content for  a global  brand

• Convert  technical  topics into consumable customer-facing content

• Advise and bui ld campaigns for  mult iple business units

• Manage and train f reelance copywriters to ensure consistent brand voice

J u n e  2 0 2 0  -  P r e s e n t  |  P a r i s ,  F r a n c e

G l o b a l  C o p y w r i t e r  @  H i l t i

• 360° content creat ion:  social  media,  emai l  market ing,  pr int ,  blog,  paid ads and industry events

• Led creat ive init iat ives such as a company website launch and a v isual  identity  refresh

• Concepted and launched ‘The Shared Journey’  campaign and thought- leadership ser ies

• Bui l t  and launched Zoom-Mobil i ty .com – an industry hub and content platform

O c t o b e r  2 0 1 7  -  S e p t e m b e r  2 0 1 9  |  P a r i s ,  F r a n c e  

D i g i t a l  M a r k e t i n g  M a n a g e r  @  V u l o g

W O R K  E X P E R I E N C E

CONTENT CREATION

CAMPAIGN BUILDING

COPYWRIT ING

S K I L L S

j o r d o n . r a m s d e l l @ g m a i l . c o m

4 2  R u e  d u  F e r  À  M o u l i n

P a r i s ,  F r a n c e

+ 3 3  ( 0 )  7  6 9  4 0  7 7  1 3

j o r d o n r a m s d e l l . c o m

C O N T A C T

N a t i o n a l i t y :  A m e r i c a n

N a t i v e  L a n g u a g e :  E n g l i s h

5 +  y e a r s  o f  w o r k  e x p e r i e n c e

i n  a d v e r t i s i n g  a n d  m a r k e t i n g

P R O F I L E

A d o b e  C r e a t i v e  S u i t e ,  A d o b e  E x p e r i e n c e  M a n a g e r ,  

M i c r o s o f t  O f f i c e ,  W o r d P r e s s ,  W i x ,  M a i l c h i m p ,  

H u b s p o t ,  U X P i n ,  B a s e c a m p ,  A s a n a ,  M o n d a y ,  J i r a ,  

G o o g l e  A d s ,  G o o g l e  A n a l y t i c s ,  F a c e b o o k ,  

I n s t a g r a m ,  T i k t o k ,  T w i t t e r ,  P i n t e r e s t ,  L i n k e d i n  

C R E A T I V E  C O P Y W R I T E R

Jordon
Ramsdell


